
If you were a northern Ugandan woman, 

where would you fi nd information about 

important health issues?  If you were a 

man in southern Sudan, where would 

you turn for advice on living your life?  

The answer in both cases might surprise 

you. Reliable data recently gathered by 

Words of HOPE’s new Media Research 

Institute (MRI) indicates that the 

primary information source throughout 

East Africa is neither newspaper nor 

television, but radio.

How do we know this? From June 

through August 2007, MRI’s

Dr. Robert Fortner led 

a comprehensive fi eld 

research effort in Sudan, 

Kenya, Uganda, and 

Congo.  Completed 

survey questionnaires 

from more than 3,500 

scientifi cally selected 

respondents were gathered in twelve local 

languages by trained teams of indigenous 

interviewers.

Their research provides statistically 

reliable answers to crucial 

communications-related questions 

including: How do people communicate, 

about what and to whom? Which 

communication sources do they trust? 

Where do media and devices like mobile 

phones fi t into their communication 

patterns? How can radio programs and 

other ministries most effectively serve 

various peoples who may communicate 

in different ways and trust 

different sources?  All of 

these are questions that 

MRI’s communications 

research seeks to answer.

Our initial research project 

indicates that more than 

60% of East Africans 

surveyed consider radio to be their best 

source for health-related information. 

Newspaper (14%), TV (10%) and 

neighbors (8%) lagged far behind. Radio 

far outpaced newspaper and TV as the 

“most trustworthy source of information 

on living one’s life” by a margin of 50% 

to 11% and 8% respectively. Throughout 

areas of East Africa covered by Words of 

HOPE's Chrisrian broadcasts, radio is by 

far the most widely used communications 

medium. Nearly 80% of all respondents 

listen regularly to radio while only 32% 

own a mobile phone and 15% use the 

Internet. (See graph on other side.) TV 

ownership is limited to a few cities and 

virtually non-existent elsewhere.

Why invest in audience research? 

Because it will help Words of HOPE’s 
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broadcasters to know if they are 

“scratching where it itches”—bringing 

biblical truth to bear on real, daily 

life issues. Research fi ndings help 

producers to fi ne-tune their programs 

to become more relevant and fruitful, 

and can help determine how to reach 

the largest possible audience. Short 

answer: Research can make us better!

 In 2008 MRI’s research plans 

include fi eld projects in West Africa, 

South Asia, and Indonesia. The 

Media Research Institute operates 

under the auspices of Words of 

HOPE and the Far East Broadcasting 

Company (FEBC).
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